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Financial inclusion is the effort to provide affordable, accessible 
financial products and services (e.g., savings accounts, payments 

capabilities, credit solutions, insurance products, etc.)  
to individuals and businesses that have traditionally  

been underserved by the formal financial marketplace.

$790B
expected for global starter  

credit market by 20321

12.5%
of US adult consumers are credit invisible  

— unscorable by traditional credit data  
(due to little or no credit history)

A world of potential: Turning credit invisibility into opportunity

For credit managers working to meet aggressive growth targets 
while navigating market saturation and mounting regulatory 
obligations, financial inclusion is a strategic business imperative.

Lending to new-to-credit consumers can offer a promising path 
forward. These individuals — often young, recently relocated or 
building credit histories outside of established parameters — represent 
a largely untapped and undervalued market segment. Responsibly 
engaging this population is essential to driving sustainable portfolio 
expansion and building a competitive edge. 

But traditional credit data alone may not offer comprehensive and 
clearer insight into their true creditworthiness, leaving many without 
access to competitive financial products and services that can help 
meet their needs. 

In recent years, many financial institutions have started 
looking beyond traditional credit risk solutions to find the 
insights they need to more confidently increase financial 
access for customers with thin-file or no-file credit histories.

WHAT IS FINANCIAL INCLUSION?
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From young adults aging into the  
financial system, to individuals of all 
ages starting over in new countries, to 
underbanked communities in emerging 
economies, a significant share of the  
global population remains credit  
invisible by traditional standards. 

Capturing a clearer view of 
individuals in the new-to-credit 
market can help lenders fuel  
their financial inclusion efforts  
while aligning growth goals  
with risk tolerances.

Identifying and reaching new-to-credit consumers

1.3B

~21%  

adults worldwide are still unbanked3

of US credit card applicants are credit invisible 
using traditional credit data solutions4
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Gen Z consumers

Tapping into Gen Z’s spending power

Many Americans begin their credit-building journeys in their teens, 
and nearly three in four get their first credit card by age 25.5 However, 
46% of 18–24-year-old credit card applicants are invisible to financial 
institutions relying strictly on traditional credit data to drive their risk 
management strategies.6    

Leveraging alternative data, such as asset ownership, professional 
licenses and public records, can help lenders acquire a more  
holistic and timely understanding of creditworthiness for this crucial 
new-to-market segment as they enter the financial mainstream. 

This demographic is key to driving  
financial inclusion initiatives

They are eager to engage with financial offerings, their buying power  
will continue to grow and the financial institution that is able  
to confidently offer them access to services may be more likely  
to earn these buyers’ goodwill and loyalty. 

Additionally, identifying qualified young candidates can help financial 
institutions maximize lifetime customer value across their portfolio.

•	 Limited or no 
traditional credit 
history = denial  
of access

•	 First exposure to credit 
cards, student loans, 
car loans, etc.

•	 88.1% of applicants 
can be scored using 
alternative data6

•	 $12T Gen Z’s  
projected spending 
power in 20307

BARRIERS OPPORTUNITIES
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Consumers in emerging economies 

Understanding first-time credit users in emerging economies

Being new to credit is not limited only to younger demographics. 
Across the world, especially in emerging markets within the Asia-
Pacific (APAC), Latin America (LATAM) and Europe, the Middle East 
and Africa (EMEA) regions, consumers of all ages may be operating 
primarily in cash as they face systemic obstacles to building a true 
credit history. 

Helping these consumers transition into the formal financial system 
presents an incredible opportunity to financial institutions and other 
lenders who are able to effectively evaluate these potential applicants.

 
In these markets, alternative data can enable lenders to 
access deep, robust economic behavior insights to help drive 
more accurate credit scoring and risk assessment, stronger 
acquisition rates and improved financial inclusion rates. 

•	 Lack of trust, limited 
tech adoption and 
formal documentation

•	 Cultural or systemic 
barriers to traditional 
banking 

•	 50% of global 
consumer spending  
will come from APAC  
by 20308 

•	 65% of global 
economic growth will 
come from emerging 
markets by 20359

BARRIERS OPPORTUNITIES
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Mary’s story

Helping consumers build credit across borders

Even qualified, financially stable individuals can face friction  
when credit histories don’t transfer to a new country. 

Consider Mary’s* experience — a real consumer in the UK navigating 
this challenge firsthand: When Mary relocated to the UK for a new job, 
her strong financial history did not follow. Instead, she found herself 
unable to open a bank account without a UK address, unable to 
secure housing without proof of employment and unable to finalize  
her employment onboarding without a bank account. 

Despite having a steady income and a lifetime financial history with 
no missed payments, Mary initially struggled to gain access to basic 
financial services because traditional scoring methods could not 
evaluate her.

“Nobody hands you a letter when you move and says,  
‘Here’s how financial services work here.’” — Mary

Alternative data, such as verified income and digital payment histories 
for utilities and other non-credit services, can help provide a more 
thorough and more accurate risk assessment shortly after relocating 
to a new country — so people like Mary can start fresh without having 
to start over.

*The consumer’s name has been changed to protect their identity

•	 Credit history didn’t 
transfer between 
countries

•	 Unfamiliar financial 
systems were difficult 
to navigate

•	 Alternative data can 
help deliver a strong 
credit assessment 
shortly after relocation

•	 Universal credit-
building habits offer  
a familiar starting point 
for credit managers  
and consumers

BARRIERS OPPORTUNITIES
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Using alternative data to expand credit access

New-to-credit consumers are often ready and willing to 
participate in the financial system — if given the opportunity. 
As more and more lenders compete to grow their portfolios, 
extending financial access to this untapped market segment 
represents a significant strategic opportunity.  

LexisNexis® Risk Solutions offers access to leading alternative 
data solutions that can help financial institutions expand 
inclusion programs, enhance credit risk assessment and  
unlock new revenue opportunities. 

86% of financial institutions are more confident  
in consumer lending decisions based on 
alternative data compared to the year prior10 
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LexisNexis® RiskView™ credit suite
LexisNexis® RiskView™ alternative credit data provides critical insight  
into creditworthiness for roughly 90% of all credit invisible applicants  
in the US, highlighting opportunities to increase financial inclusion  
and fuel portfolio growth. 

By leveraging alternative data and non-credit event data, RiskView™ 
helps lenders more accurately assess traditionally unscorable consumers 
with no-hit or thin-file histories and maximize acceptance rates while 
helping to manage risk exposure.

With RiskView™ alternative data:4

•	 90% of the average 
credit invisible 
population receives  
a RiskView credit 
score 

•	 Up to 44% of credit 
invisible applicants 
may receive RiskView 
scores equivalent to  
a prime or near-prime 
risk rating 

•	 20% of traditionally 
sub-prime consumers 
rise to a more prime 
score band

US LENDING

LEARN MORE

http://risk.lexisnexis.com/products/riskview
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LEARN MORE

LexisNexis® RiskView™ UK
LexisNexis® RiskView™ UK uses alternative data from extensive,  
UK-specific data sources, connects it to customer profiles using  
advanced statistical linking and uses predictive analytics to help  
expand opportunity and support better credit risk decisions. 

Delivered via API, batch and web UI, RiskView™ UK enables financial 
institutions to identify and reach more consumers who could have 
previously been categorized as too risky, or who are credit invisible. 

UK LENDING

1 in 8 adults can be defined as potentially 
financially stressed in the UK11 

http://risk.lexisnexis.co.uk/products/riskview
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LEARN MORE

LexisNexis® Decision Trust
Enabling greater access to credit may require enhancing your risk 
assessment capabilities. LexisNexis® Decision Trust* delivers highly 
predictive risk insights into credit invisible populations in underserved 
regions around the globe by incorporating alternative data outside  
of traditional scores. 

Our solution integrates alternative data from a range of sources,  
including the applicant’s broader digital footprint and behavior  
history — creating a clearer view of risk and empowering you  
to extend more credit to more customers.

LENDING IN EMERGING MARKETS

http://risk.lexisnexis.com/global/en/products/decision-trust
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*The use of LexisNexis Decision Trust for credit risk decisioning is only available in certain jurisdictions. Check with your LexisNexis Risk Solutions representative for details. 

This document is for informational purposes only and does not guarantee the functionality or features of any LexisNexis Risk Solutions products identified. LexisNexis Risk Solutions does not represent nor warrant that this document is complete or error free. 

LexisNexis Risk Solutions UK Limited is registered in England & Wales. Registration number 07416642.LexisNexis® Risk Solutions is a trading name of Tracesmart Limited. Registered in England & Wales number 03827062. LexisNexis® Risk Solutions is a trading name 
of Crediva Limited, which is authorised and regulated by the Financial Conduct Authority under firm reference number 742498. England & Wales registration number 06567484. Tracesmart Limited and Crediva Limited are a part of LexisNexis Risk Solutions UK 
Limited. All are registered at Global Reach, Dunleavy Drive, Cardiff, CF11 0SN with VAT registration number GB730859520.

LexisNexis and the Knowledge Burst logo are registered trademarks of RELX Inc. RiskView is a trademark of LexisNexis Risk Solutions Inc. Other products and services may be trademarks or registered trademarks of their respective companies.  
Copyright © 2025 LexisNexis Risk Solutions.

About LexisNexis Risk Solutions

LexisNexis® Risk Solutions includes seven brands that span multiple industries and sectors. We harness the power of data, sophisticated analytics platforms and technology solutions 
to provide insights that help businesses and governmental entities reduce risk and improve decisions to benefit people around the globe. Headquartered in metro Atlanta, Georgia, 
we have offices throughout the world and are part of RELX (LSE: REL/NYSE: RELX), a global provider of information-based analytics and decision tools for professional and business 
customers. For more information, please visit LexisNexis Risk Solutions and RELX.
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Learn more:  
risk.lexisnexis.com/new-to-credit

Ready to amplify your financial inclusion 
efforts with alternative data solutions 
from LexisNexis® Risk Solutions?

https://risk.lexisnexis.com/
https://www.relx.com/
https://risk.lexisnexis.com/new-to-credit

