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NO ONE SHOULD HAVE TO
STRUGGLE FINANCIALLY

after the death of a loved one
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The Life Insurance Gap?

48%

of all households have a
life insurance need gap
equivalent to 60M+

$340 billion

new life insurance
potential addressable
market each year
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There is value in reaching out at the right time

The LexisNexis Active Insights platform helps insurers engage with individuals who
are more likely to purchase or update their insurance based on a life event that
has occurred.
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Close the life insurance gap with
LexisNexis® Active Insights— .
Death in Network e

Active Insights—Death in Network leverages v
technology and advanced analytics linked to I
multiple data sources to automatically notify SR
you when someone within a policyholder’s ﬁ
network passes away. This is often the time when' - ' - L 3
individuals most welcome trusted counsel on e
how to protect their families financially through
life insurance. -

Help your insureds make sure their families
are protected through timely outreach.
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LexisNexis® Active Insights is not provided by “consumer reporting agencies,” as that term is defined in the Fair Credit Reporting Act (15 U.S.C. § 1681, et seq.) (“FCRA”) and do not
constitute “consumer reports,” as that term is defined in the FCRA. Accordingly, LexisNexis Active Insights may not be used in whole or in part as a factor in determining eligibility for
credit, insurance, employment or for any other eligibility purpose that would qualify it as a consumer report under the FCRA. Due to the nature of the origin of public record information,
the public records and commercially available data sources used in reports may contain errors. Source data is sometimes reported or entered inaccurately, processed poorly or
incorrectly, and is generally not free from defect. This product or service aggregates and reports data, as provided by the public records and commercially available data sources, and is
not the source of the data, nor is it a comprehensive compilation of the data. Before relying on any data, it should be independently verified. LexisNexis and the Knowledge Burst logo
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