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“As we closed out 2022, new policy 

growth reversed itself from the negative 

readings in the first quarter 

of last year. The volume of shoppers 

switching their policies has continued to 

trend up across the board, but notably 

the lower-risk demographics that 

traditionally don’t shop often are 

shopping more and are more likely 

to switch when they shop. It will be 

interesting to keep an eye on this 

pattern, and in particular its potential 

impact on carrier marketing spend in 

the coming months.”

Adam Pichon

Vice President and General 
Manager of Auto Insurance at 
LexisNexis Risk Solutions
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