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MONTHLY YEAR-OVER-YEAR CHANGE IN SHOPPING AND NEW POLICIES
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ANNUAL NEW POLICY VOLUMES 

SHOPPING VOLUMES BY WEEK
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ELECTRIC & HYBRID VEHICLES ON NEW POLICIES

ACTIVITY ASSOCIATED WITH A VEHICLE PURCHASE
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“Record-setting rate increases 

have framed the auto 

insurance shopping and new 

policy growth narrative for 

the past several quarters. 

As we close out the year, claims 

frequencies remain flat and 

severity levels are still well above 

historical averages, fueled by 

high vehicle repair costs. As these 

trends prevail, we anticipate 

continued rate increases and 

strategic pullbacks into the new 

year for some carriers, while 

those that are already moving 

toward profitability will likely 

gain market share.”

Adam Pichon

Senior Vice President and 
General Manager of Auto 
Insurance and Claims at 
LexisNexis Risk Solutions
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