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Adam Pichon

Vice President and General 
Manager of Auto Insurance at 
LexisNexis Risk Solutions

“If we consider that 2020 was anything but normal 

— deviating significantly from the seasonal patterns 

of the prior three years — 2021 is proving to be 

similarly abnormal as change and disruption 

continue to occur. As such, we will continue to 

monitor the macroeconomic and carrier-driven 

trends, as well as consumer behavioral changes, 

that will assuredly impact shopping and purchasing 

over the next several quarters.”
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