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Tanner Sheehan 

Associate Vice President 
Auto Insurance

“The first quarter was certainly a turbulent 

one, with monthly shopping patterns way 

out of sync with “normal” times. What 

resulted was a significant drop in new 

policy growth in February (7-11%) due to 

Winter Storm Uri and the impact of tax return 

delays on the nonstandard market, followed 

by astronomical growth (30%) in March as 

tax returns and additional rounds of stimulus 

checks hit consumers bank accounts.”
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