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Adam Pichon

Vice President and General 
Manager of Auto Insurance at 
LexisNexis Risk Solutions

“The fourth quarter of 2020 was a strong 

quarter, so at the current pace we expect that 

Q4 2021 shopping will likely underperform 

and potentially new business, too, unless 

the pace of new rate changes picks up soon. 

We will be watching the next quarter closely to 

see if the uninsured shoppers come back by 

then, as the first quarter is typically the 

strongest quarter for uninsured shoppers.”
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