
With the proliferation of personal data stored 
online, how can you proactively fight fraud?

International fraud ring of 10,000 members trafficking stolen identities  
and financial information = US$500 million in losses1

U.S. financial institutions conducting 50% of business online saw  

2,000 fraud attempts a month2

Among Asia commercial businesses,  

digital data skimming is 6% of fraud3

60% of Asia Pacific banks experience fraud using synthetic identities built from  
data stolen from social media and mobile apps, as well as conventional sources4 

Fraud is costly—to you and your customer

What are you doing to

protect your customers’ personal data?
Learn more by visiting risk.lexisnexis.com/ID-EN
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An increase in personal data means an increase in fraud attempts.  

The statistics are alarming:

•	 Asia Pacific: <50% trust online transactions5

•	 China: 69% worry that personal data can  
be stolen from mobile devices6

•	 Malaysia: 41% using e-commerce worry  
about their personal information7

•	 82% find fraud unacceptable8

•	 51% will switch or cancel services if fraud occurs8

Online and mobile commerce + social media 
  = massive increase in personal data found online

US$1  
online/mobile fraud 

= 
US$3  

recovery efforts2


